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Sustainability reporting iIs now
hallmark of excellence
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Reporting by region

Not just In
Europe
anymore

FIG 2: Reporting output by year, by reglan
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touching lives
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A report is a window Into the
quality of your underlying
sustainability management

programme




So, what do winning reports
look like?

Says who?

And what does this mean for
your programme design?




Who judges quality ﬁStandards

<> Global
Standards for Reporting
: . Initiative-
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Who judges quality /5Standards

Normative
Principles

Standards for - _
. . ANAPEMENT s oo
Implementation Systems

Products & W
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GRI Readers' Choice Awards 2010
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WALIILEERGIEYZ A ndexes

(. Dow Jones
Sustainability Indexes
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NASDAQ OMX
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Based on what?

AStandards,

Indexes,
l g NR a

AMounting
best
practice




Expectation:

Clear sustainability strategy
linked with your overall business
strategy, your business model
and context

A good report |
X auiu N

Our Strategy

Our business strategy and our sustainability strategy are inseparable. Meeting society's needs creates enormous
opportunities to grow our business. We aim to identify and focus on the areas where our interventions can address
sustainability challenges most effectively at the same time as offering an attractive commercial return for our
shareholders.
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CSR Is deadlong live CSR!

To0...

From...

Y A Strategic
A Built In

A Ad hoc
A Bolt on




Five years. Five commitments.
100 things to change. Because
we’ve only got one world. And
time Is running out.

Plan A




- gOOd reportl Expectation:

X Y I u Q Addresses most relevant issues
for your business and your

stakeholders, and how these
were identified

Wal GSNAIFf A
things that could make a
major difference to an
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AccountAbility Materiality Report




Making It business aligned and
stakeholder relevant makes it a
winner

Clear pricing &

Access to communications

Mobile phones,

Qur network @

Responsible marketing i
Content standards @

Ethics @
Freedom of expression §§ Supply chain @

Data security @
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Public policy i
Ozone depletion i
Charitable work &

Noise i Tax @

Water @
Employment issues §§

Blodiversity i
Physical security @

Medium

Current or potential impact on the Company




Expectation:
|dentifies a sustainability

A good report | stain
jl roadmap and its ml!estones, an
X -F 2 N % sets out how you will hold

yourself accountable for
progress




Expectation:
Presents a balanced picture anc

A gOOd report |S IS transparent about where

targets have been met, and
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